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Project Overview

Project Background

Objectives
The Glebe BIA is looking to understand the following questions surrounding their BIA:

1. Who visited The Glebe from September 17, 2022 to September 16, 2023? Where did they come from?
2. What are their demographic, spending, and behavioural differences?

EA will be using MobileScapes to help The Glebe BIA monitor, track, and understand visitors coming to the BIA from September 17, 2022 to September 16, 2023. 
Visitors captured through MobileScapes will be profiled with PRIZM to understand the unique segments that are frequenting the BIA and where they come from.  

Deliverables
The project will include the following deliverables:
1. PowerPoint deck summarizing PRIZM profiles and dashboards on demographics, behavioral, and expenditure data
2. Visitor-weighted ranking reports and profiles using the following datasets: DemoStats, Opticks Numeris, HouseholdSpend, PRIZM
3. Forward Sortation Area (FSA) ranking reports of visitors
4. MobileScapes extract from September 17, 2022 to September 16, 2023

Background, objectives, and deliverables for the project.
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Executive Summary
The Glebe, Ottawa ON

• Total Visits/Visitors:
• Between September 17, 2022 and September 16, 2023, The Glebe observed a total of 767,414 unique visitors and 17,895,537 visits.

• Visitors by PRIZM:
• Segments with a strong propensity to visit The Glebe tend to be upscale, diverse singles and families, and mature couples and singles living in Ottawa’s suburban or urban 

neighbourhoods.
• Segments who visit The Glebe at above-average rates are:

• Modern Suburbia, a suburban segment comprised of younger and middle-aged, culturally-diverse families with young children
• Multicultural Corners, which is made up of middle-aged families with more than a third of households having  foreign-born residents
• Savvy Seniors, home to older singles, couples and divorced or widowed individuals in the urban areas of Ottawa
• Mature & Secure, a wealthier segment consisting of older couples and families aging in neighbourhoods in the vicinities of city centres. 
• Diverse & Determined, comprised of diverse younger and middle-aged city dwellers who have average incomes living in the urban fringe areas

• Visits by Time and Day:
• From September 17, 2022 to September 16, 2023, peak visitation hours were observed between 12pm and 6pm.
• During the observed period, people increasingly gravitated towards The Glebe as the week advanced, reaching its peak on Friday before gradually declining towards the end of 

the week.

• Distance to Visitors:
• During off-peak time, 70% of The Glebe’s visitors can be found within a 26-minute drive time of the BIA.

• Visitors’ Top Activities and Restaurants:
• Visitors to The Glebe are likely to attend shows and exhibitions at higher rates than the benchmark. They also enjoy going to concert and theatre venues. These types of events 

may be of high interest to The Glebe’s visitors.
• These visitors like to participate in a wide range of team sports. When planning events, the BIA may want to consider reaching out to local baseball/softball or soccer clubs, and 

other sports organizations to sponsor and participate in upcoming events.
• The Glebe visitors tend to dine at specialty burger restaurants often. Their top restaurant chains are East Side Mario’s, Jack Astor’s and a variety of fast-food chains. These may 

offer a good sponsorship opportunity for The Glebe while at the same time attracting more visitors to the area.

Source: MobileScapes 2023
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Visitor Analysis: The Where and When
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Visitors’ Geographic and Timing Distribution

Source: MobileScapes 2023 Time period: September 17, 2022 – September 16, 2023

Visit Summary:
• During off-peak time, 70% of The Glebe’s visitors can be found within a 26-minute 

drive time of the BIA.
• During the time frame observed, peak visitation hours were between 12pm and 6pm.
• Visitors were drawn to the Glebe more as the week progressed, peaking on Friday and 

then decreasing towards the week's end
Visitors to The Glebe tend to be concentrated in the Ottawa CSD

The highest number of The Glebe visitors are found in Ottawa, Gatineau, and Montreal.

Top 5 CSDs by % of Visitors % of Total Visitors

Ottawa, ON (CV) 67.42%

Gatineau, QC (V) 8.22%

Montréal, QC (V) 2.16%

Toronto, ON (C) 1.94%

Clarence-Rockland, ON (C) 0.94%
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Visits by Time of Day
Visits are seen throughout daytime hours and increase towards the evening. Peak visitation hours are observed during the 
daytime and evening commute daypart (12pm-6pm).

Source: MobileScapes 2023 Time period: September 17, 2022 – September 16, 2023
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Visits by Day of Week
While the visitor chart shows a consistent increase in visitors from Monday to Friday, the actual number of visits remains the same 
from Tuesday to Thursday.

Source: MobileScapes 2023 Time period: September 17, 2022 – September 16, 2023
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Distance to Visitors
50% of all visitors are located within a 19-min drive time from The Glebe. 70% of visitors travel less than 26 minutes to reach The 
Glebe.

Source: MobileScapes 2023 Time period: September 17, 2022 – September 16, 2023
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Visitor Analysis: The Who
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Top PRIZM Profiles for The Glebe Visitors
Segments with a strong propensity to visit The Glebe tend to be upscale, diverse singles and families, and mature couples 
and singles living in suburban or urban neighbourhoods.

The Glebe BIA Aggregate Visitors (Sep 17, 2022 – Sep 16, 2023): 510, 892 Base Variable: Total Household Population 15+

Source: PRIZM 2023, MobileScapes 2023 Benchmark: Ottawa CSD
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Top PRIZM Profiles for The Glebe Visitors
Segments with a strong propensity to visit The Glebe tend to be upscale, diverse singles and families, and mature couples 
and singles living in suburban or urban neighbourhoods.

The Glebe BIA Aggregate Visitors (Sep 17, 2022 – Sep 16, 2023): 510, 892 Base Variable: Total Household Population 15+

Source: PRIZM 2023, MobileScapes 2023 Benchmark: Ottawa CSD
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Executive Dashboards
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Demographics | Population & Households
Visitors to The Glebe tend to be young to middle-aged families with younger children at home. 

Source: MobileScapes 2023, DemoStats 2023
Benchmark: Ottawa CSD

*Chosen from index ranking with minimum 5% composition
Time frame: September 17, 2022 – September 16, 2023
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Demographics | Housing & Income
Just over two-thirds of these visitors to The Glebe are homeowners and tend to live in houses that are 3-7 years old. Their 
average household income is $137K, which is on par with the Ottawa market average.

Source: MobileScapes 2023, DemoStats 2023
Benchmark: Ottawa CSD

*Chosen from index ranking with minimum 5% composition
Time frame: September 17, 2022 – September 16, 2023
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Demographics | Education & Employment
More than two-thirds of The Glebe visitors are in the labor force, which is on par with Ottawa market average. These 
individuals are likely to hold white-collar jobs.

Source: MobileScapes 2023, DemoStats 2023
Benchmark: Ottawa CSD

*Chosen from index ranking with minimum 5% composition
Time frame: September 17, 2022 – September 16, 2023
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Demographics | Diversity
The Glebe is more likely to attract diverse visitors and newcomers who moved to Canada within the past 5 years. The top 
visible minority groups among these diverse visitors are the Black, South Asian, and Arab communities.

Source: MobileScapes 2023, DemoStats 2023
Benchmark: Ottawa CSD

*Chosen from index ranking with minimum 5% composition
Time frame: September 17, 2022 – September 16, 2023
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Demographics | DemoStats Highlights

Source: MobileScapes 2023, DemoStats 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Sports & Leisure - Attend
Visitors to The Glebe are more likely to enjoy attending a wide range of shows and exhibitions than the Ottawa benchmark, especially 
sporting events and speciality movie theatres. They also enjoy going to concert and theatre venues at high rates. 

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

*Chosen from index ranking with minimum 5% composition
Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Sports & Leisure - Participate
Visitors to The Glebe are more likely to participate in a diverse array of individual and team sports, including racquet sports,
baseball/softball, and soccer than the market average. Their top favourite activity is ice skating.

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

*Chosen from index ranking with minimum 5% composition
Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Apparel & Jewellery Retailers
The Glebe visitors tend to favor Gap and Banana Republic for clothing and The Shoe Company for footwear more than the market 
average. They tend to shop for sporting goods at Big box/warehouse stores and Play it Again Sports.

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Department, Grocery, Convenience & Drug Retailers
The Glebe visitors tend to go to Circle K/Couche-Tard and gas station convenience stores more often than the average. They prefer Real 
Canadian/Atlantic Superstores for groceries and choose Rexall/Pharma Plus as their preferred drug store.

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Specialty Retailers
The Glebe visitors generally visit specialty stores at market-average rates, except for Big box/WHS stores.

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Household Retailers
Visitors to The Glebe are more likely to prefer Ikea over other furniture stores and tend to shop there more than the market average. 
These individuals also visit book stores at a higher rate than the Ottawa benchmark.

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Restaurant Types (A)
In terms of restaurant category types, The Glebe visitors tend to dine at specialty burger restaurants often. They also like fast casual 
restaurants and online food delivery service.

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Restaurant Types (B)
In terms of restaurant brands, The Glebe visitors are more likely to visit casual dining restaurants such as East Side Mario’s and Jack 
Astor’s more than the market average. They also seem to enjoy a wide variety of fast-food restaurants.

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Media Overview
The Glebe visitors tend to spend the most time on TV and the Internet compared to other media channels. Their overall media usage is 
on par with the market average. 

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

**Chosen from index ranking with minimum 5% composition
Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Media Highlights

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Digital – Internet Activities
While on the Internet, The Glebe visitors are more likely to listen to internet-only paid music service or enter online contests. They may 
also enjoy accessing home décor-related content or using ad blocking software.

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Digital – Mobile Phone Activities
When on their phones, The Glebe visitors are more likely to be on social networks than the market average. They tend to visit
food/recipes content on their phones at high rates. These visitors also use their phones to compare products/prices while shopping. 

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Digital – Tablet Activities
The visitors to The Glebe who own tablets tend to use their devices for practical day-to-day activities such as sending/receiving instant 
message, participate in an online video conference, click on an internet advertisement, and purchase products or services.

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Digital – Computer Activities
When on their computers, The Glebe visitors are more likely to listen to paid internet music service, click on an internet advertisement, 
compare products/prices while shopping, and consult consumer reviews than the Ottawa benchmark. 

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Behavioural | Digital – Social Media Usage
The Glebe visitors preferred social media platforms are Facebook and YouTube. They tend to use LinkedIn, Pinterest, and Reddit more 
frequently than the average market user.

Source: MobileScapes 2023, Numeris 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | HouseholdSpend – Annual Expenditures Overview
Visitors to The Glebe tend to have current consumption, household, and disposable income amounts that align with the market average. 
A significant portion of their yearly household spending is allocated to housing, transportation, and food.

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | Hardware, Tools & Gardening
In the hardware, tools & gardening expenditure category, The Glebe visitors tend to spend the most on nursery & greenhouse stock to 
maintain their gardens. They also prefer purchasing tools compared to average Ottawa resident.

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | Home Improvement – Repairs & Maintenance
For repair and maintenance expenditures, a larger portion of The Glebe visitors’ budget is allocated to fences, driveways, patios, pools, 
hot tubs & ponds. Their spending in this category is overall lower than the market average.

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | Home Improvement – Repairs & Maintenance
For repair and maintenance expenditures, a larger portion of The Glebe visitors’ budget is allocated to interior paint/wallpaper. Their 
spending in this category is overall lower than the market average.

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | Home Improvement – Improvements & Alterations
The Glebe visitors spend more on finishing their basements compared to the market average. However, they are less inclined to repair or 
maintain parts of their home, instead opting to invest more in improving/altering these areas of their homes compared to the market.

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | Home Improvement – Improvements & Alterations
For home improvements and alterations expenditures, a larger proportion of The Glebe visitor’s budget is spent on windows and exterior 
doors, and heating/air conditioning equipment. 

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | Home Electronics
For the home electronics category, The Glebe visitors are most likely to spend more on home theatre systems, pre-record. downloads & 
audio/video media, gaming systems & acc., and the tablet computers than the market average.  

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | Household Furnishings & Personal Care
The Glebe visitors tend to spend more on indoor/outdoor furniture than the market average. For other categories of household 
furnishings and personal care expenditures, these individuals spend on par with the Ottawa benchmark.

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | Household Furnishings & Personal Care
Visitors to The Glebe tend to spend on par with the city average for most household furnishings and personal care items, except for 
makeup, skincare & and fragrance products, on which they tend to spend more. 

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | Apparel
The Glebe visitors tend to spend on par with the Ottawa benchmark on women’s apparel. They are likely to spend the most on women’s 
clothing and jewellery.

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | Apparel
Besides spending slightly more than the average Ottawa resident on men's clothing, The Glebe visitors’ overall spending in other 
categories matches the Ottawa benchmark.

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | Communications, Entertainment, Recreation & Alcohol
The Glebe visitors tend to spend more on alcoholic beverages in licenced places than the Ottawa benchmark.

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | Recreational Equipment & Vehicles
The Glebe visitors tend to spend the most on sports and athletic equipment when it comes to recreational equipment and vehicles. They 
are likely to spend more on photographic goods and services than the market average.

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023
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Expenditures | Vehicles, Travel & Accommodation
The primary expense for The Glebe visitors arises from their use of personal vehicles, particularly in terms of fuel costs, which exceed 
those of the average provincial resident.

Source: MobileScapes 2023, HouseholdSpend 2023
Benchmark: Ottawa CSD

Time frame: September 17, 2022 – September 16, 2023



The Glebe BIA – Visitor Segmentation
Confidential: Environics Analytics 202347 October, 2023

Questions?

47 The Glebe BIA – Visitor Segmentation
Confidential: Environics Analytics 2023

Pieter Boerma
Sales Consultant

pieter.boerma@environicsanalytics.com

Maria Grandez
Director, Insights

maria.grandez@environicsanalytics.com

Doruk Akal
Insights Analyst

doruk.akal@environicsanalytics.com
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Appendix
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PRIZM Overview
The PRIZM segmentation system classifies Canada’s neighborhoods at a postal code-level into actionable, lifestyle segments.

Look up your segment! 
https://prizm.environicsanalytics.com/

PRIZM Captures:

• Best in class methodologies and multiple recent data sources 
combine for a granular view that confirms the big picture from the 
ground up

• Assigns neighborhoods to a lifestyle segment at a postal code level 
based on demographics, psychographics, and other behaviors

M4W 3H1 Uniqueness of each 6-digit postal code

Evolving household types

Increased cultural diversity

More urban lifestyles; Emerging urban Fringe

Emergence of Millennial lifestyles

Aging population

Source: PRIZM 2023

https://prizm.environicsanalytics.com/
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Understanding PRIZM Segment Descriptions
Knowing the PRIZM segment of a customer or prospect can provide a wealth of information about them.

SESI (the lower the SESI number, the greater the affluence)

Segment Icon

8 Lifestage GroupsSocial Group

Driven by:
• Urbanity
• Affluence 
• Age
• Ethnicity
• Dwelling Type

U1 – U6Urban
F1 – F3Urban Fringe

20 Social Groups

Suburban S1 – S7

Town T1

Rural R1 - R3

Lifestage Group (the higher the Lifestage Group Number, the 
further the segment is along in their life stage)

Net Worth

Dwelling Value

Discretionary Income

Low-Income Indicator

Income & Education

Household Size

Youth Y1 – Y3

Families F1 – F3

Mature M1 – M2

Influenced by:
• Singles
• Families
• Age of Children
• Age of Maintainer
• Affluence
• Language
• Urbanity

Segment Name

(the lower the social group number, the greater 
the affluence)

Source: PRIZM 2023
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